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Abstract: Fintech business sustainability is increasingly important in the evolving digital financial ecosystem, driven by intensifying
competition and rising user expectations. One of the key challenges affecting fintech business sustainability is the variation in financial
literacy among Generation Z (Gen Z) users. This study analyzes the factors impacting fintech business sustainability among Generation
Z in Perak, Malaysia, focusing on the roles of digital financial services, financial literacy, technology infrastructure, and financial
attitude. A cross-sectional survey design was utilized in a quantitative research approach, collecting primary data via a structured self-
administered online questionnaire from Generation Z individuals aged 18–27 who actively use fintech services. A total of 384 valid
responses were analyzed using Statistical Package for the Social Sciences (SPSS). The findings indicate that all four independent variables
are positively related to fintech business sustainability. Digital financial services significantly enhance fintech business sustainability
( 𝛽 = 0.248, p = 0.002), supporting hypothesis 1; technology infrastructure positively influences fintech business sustainability ( 𝛽 = 0.192,
p = 0.009), supporting hypothesis 2; financial attitude has a positive impact on fintech business sustainability, supporting hypothesis 3
( 𝛽 = 0.271, p = 0.001); and perceived trust and security is identified as the most influential predictor of fintech business sustainability,
with a beta coefficient of 0.334 and a p-value of 0.000, thereby supporting hypothesis 4. The study highlights that fintech service
providers should focus on enhancing service quality, improving technological infrastructure, and promoting positive financial behaviors
to retain Generation Z users, thereby ensuring long-term sustainability in Malaysia’s fintech industry.
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1. Introduction

Financial technology (fintech) is significantly transforming
Malaysia’s financial sector, driven by rapid digitalization in bank-
ing and payments. Generation Z, noted for their technological
and mobile focus, increasingly utilizes digital financial services
for transactions, savings, investments, and bill payments [1]. Dig-
ital financial services improve convenience and efficiency, leading
to increased user satisfaction and continuous usage. Finan-
cial literacy boosts users’ confidence in utilizing fintech services
responsibly, fostering long-term engagement. Reliable technol-
ogy infrastructure is essential for consistent service delivery, while
positive financial attitudes promote ongoing usage and loyalty
to fintech platforms. Fintech providers must focus on long-term
engagement and loyalty to ensure sustainable growth as they
expand. Fintech has revolutionized the financial services sector
with innovative digital solutions including mobile banking, e-
wallets, peer-to-peer payments, and online investment platforms
[2]. As the fintech industry grows, emphasis is moving from
adoption to long-term sustainability, which involves maintain-
ing continuous usage, customer retention, competitiveness, and
operational viability amid rapid digital changes [3]. Generation
Z is characterized by its focus on technology and mobile usage,
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leading to an increased reliance on digital financial services for
transactions and savings [4]. The fintech industry is shifting from
mere adoption to ensuring sustainability, which includes cus-
tomer retention and viability amid rapid digital evolution [5],
with Gen Z’s behaviors significantly affecting fintech firms’ suc-
cess [6]. Nevertheless, challenges such as shifting preferences,
intense competition, reliability concerns, and diverse financial
knowledge levels hinder sustained engagement among these users
[7, 8]. Despite rapid growth in the Malaysian fintech sector,
firms encounter challenges in retaining long-term engagement and
customer loyalty, especially among Generation Z [9]. Although
adoption rates are high, sustainable usage is uncertain due to
intense competition, shifting user expectations, and technolog-
ical issues, jeopardizing the long-term viability of these firms
[10, 11]. In Perak, the rapid growth of digital financial services
among young adults highlights the importance of understanding
the factors influencing fintech business sustainability for Gener-
ation Z. Despite the growth of fintech in Malaysia, there is a
significant research gap regarding the transition from initial adop-
tion to long-term sustainability among Generation Z. Current
literature emphasizes adoption but overlooks the drivers of con-
tinuous engagement in Perak. This study aims to address this
gap by integrating the Technology Acceptance Model (TAM) and
Social Exchange Theory (SET) to explore how perceived utility
and reciprocal value influence long-term retention. “Fintech busi-
ness sustainability” is defined as a firm’s ability to ensure ongoing
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usage, customer loyalty, and operational viability through high-
quality digital engagement. This research supports the Sustainable
Development Goals, particularly Goal 8 and Goal 9, by pro-
moting a stable and inclusive digital financial ecosystem. The
research aims to identify key technological and behavioral factors,
including digital financial services, financial literacy, technology
infrastructure, and financial attitude, which impact the sustain-
ability of fintech providers. Insights from these factors will help
firms develop strategies to improve customer retention among
Generation Z.

2. Literature Review

This study shifts the focus from fintech adoption to long-
term sustainability in Malaysian research. It integrates behavioral
factors (financial literacy, financial attitude, trust) and technolog-
ical factors (digital financial services, infrastructure) to support
existing models like Unified Theory of Acceptance and Use of
Technology (UTAUT) and TAM, emphasizing technology readi-
ness and behavioral intention [12]. Identifying key drivers of
sustained fintech usage among Generation Z can help policy-
makers design initiatives that foster digital economy development,
support innovation, and enhance the fintech sector’s compet-
itiveness in Malaysia, while promoting secure and sustainable
digital financial ecosystems. This study integrates behavioral and
technological factors to support existing models like the TAM,
emphasizing technology readiness and behavioral intention [12].
According to TAM, users are more inclined to continue using
technology if they find it useful and convenient. For Generation
Z, reliant on digital platforms, effective digital financial services
significantly influence long-term engagement and continuance
intention [13, 14].

1) Fintech business sustainability among Generation Z

Fintech in Malaysia has grown swiftly thanks to government
backing, widespread smartphone use, and increasing cashless
transaction acceptance [13]. However, challenges persist in sus-
taining long-term engagement, largely due to security, service
quality, and financial behavior concerns. Generation Z is a key
demographic, as their ongoing participation is vital for the future
success of fintech companies in the region [4]. Prior studies indi-
cate that financial literacy increases confidence and diminishes the
misuse of fintech platforms [15]. Limited financial literacy leads
to impulsive spending and poor budgeting, potentially diminish-
ing long-term engagement with fintech services [16]. Financially
literate users are more likely to consistently utilize fintech plat-
forms for savings, payments, and financial planning, positively
impacting fintech sustainability among Generation Z [17].

2) Digital financial services and fintech business sustainability
among Generation Z

Digital financial services encompass various fintech prod-
ucts, including e-wallets, mobile banking, online transfers,
and digital investment platforms, which enhance convenience,
efficiency, and accessibility. Previous studies indicate that well-
designed digital financial services improve user satisfaction and
intention to continue using them. According to the TAM, users
are more inclined to continue using technology if they find
it useful and convenient. For Generation Z, reliant on digital
platforms, effective digital financial services significantly influ-
ence long-term engagement [18]. SET indicates that when fintech
providers deliver valuable digital services, users tend to recipro-
cate with ongoing usage and loyalty. Enhancements in service

functionality, speed, and user experience elevate perceived ben-
efits, thereby supporting long-term sustainability for fintech
businesses. Consequently, digital financial services are antici-
pated to positively impact fintech business sustainability among
Generation Z.

Hypothesis 1 (H1): Digital financial services are positively related
to fintech business sustainability among Generation Z.

3) Technology infrastructure and fintech business sustainability
among Generation Z

Technology infrastructure comprises the reliability, system
stability, security mechanisms, and technical performance essen-
tial for supporting fintech platforms. Prior studies show that
system reliability and technological robustness are key factors
affecting users’ continuous usage intention and satisfaction [12].
Frequent system failures and slow processing can undermine
user trust and hinder long-term engagement. Generation Z’s
focus on seamless digital experiences underscores the impor-
tance of technology infrastructure for enhancing fintech business
sustainability.

Hypothesis 2 (H2): Technology infrastructure is positively related to
fintech business sustainability among Generation Z.

4) Financial attitude and fintech business sustainability among
Generation Z

Financial attitude encompasses an individual’s beliefs and
confidence regarding financial management via digital platforms.
Research indicates that those with a positive financial attitude
are more willing to embrace financial innovations and sustain
long-term usage [19, 20]. Generation Z users perceive fintech
as a valuable financial management tool, leading to increased
consistent engagement with these platforms. SET suggests that
positive financial attitudes enhance perceived benefits and lower
psychological resistance to digital financial services. Users who
see fintech platforms as aiding financial decision-making are more
likely to maintain long-term relationships with providers. Thus,
financial attitudes are anticipated to positively impact fintech
business sustainability within Generation Z.

Hypothesis 3 (H3): Financial attitude is positively related to fintech
business sustainability among Generation Z.

5) Perceived trust and security and fintech business sustainability
among Generation Z

Perceived trust and security are key factors affecting users’
confidence in data privacy and transaction protection on fintech
platforms. Trust significantly influences fintech usage and con-
tinuity [5, 21], while security concerns, including data breaches
and fraud risks, can hinder long-term usage and affect business
sustainability. SET posits that trust serves as a non-monetary
benefit enhancing long-term relationships. Generation Z is more
inclined to maintain loyalty to fintech platforms they perceive
as secure and trustworthy. Consequently, this perception of trust
and security is anticipated to positively influence fintech business
sustainability.

Hypothesis 4 (H4): Perceived trust and security are positively related
to fintech business sustainability among Generation Z

2.1. Conceptual framework

Figure 1 presents a conceptual framework for a study
on factors influencing fintech business sustainability among
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Figure 1
Conceptualized on factors affecting fintech business
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Generation Z. It identifies four independent variables—digital
financial services, technology infrastructure, financial attitude,
and perceived trust and security—that are believed to directly
affect the dependent variable, fintech business sustainability. The
framework integrates the TAM and SET to examine fintech
platforms. It highlights that digital financial services and tech-
nology infrastructure affect users’ perceptions of usefulness and
ease of use, essential for continued engagement. Efficient services
backed by strong technology increase the likelihood of sustained
usage among Generation Z, supporting long-term business sus-
tainability [22]. Financial attitude among Generation Z users
encompasses their beliefs and confidence in managing finances via
digital platforms [23, 24]. According to SET, users with positive
financial attitudes perceive greater benefits from fintech services,
which fosters loyalty and continued engagement, thereby support-
ing the sustainability of fintech businesses. Perceived trust and
security significantly mitigate the risks users associate with dig-
ital financial transactions [25]. According to SET, trust serves
as a non-monetary reward that enhances long-term relationships
between users and fintech providers. Generation Z users’ percep-
tion of fintech platforms as secure and trustworthy encourages
ongoing usage, thereby promoting business sustainability. The
conceptual framework indicates that fintech business sustainabil-
ity for Generation Z is shaped by technological factors, such as
digital financial services and technology infrastructure, as well
as behavioral factors, including financial attitude and perceived
trust and security. This framework offers a basis for hypothesis
development and empirical testing.

3. Research Methodology

3.1. Research design

This study utilizes a quantitative approach with a descriptive
and explanatory design to analyze digital financial service usage
among Generation Z in Malaysia. It aims to describe current
usage, technology infrastructure, financial attitudes, perceived
trust, security, and debt management behaviors, while also exam-
ining the causal relationships between independent and dependent
variables.

The study utilizes a non-contrived setting for gathering data
from respondents about their real-life experiences, which increases
external validity. It employs a cross-sectional time horizon, col-
lecting data at one point through self-administered questionnaires,
suiting the study’s constraints and nature [26].

This research employs a deductive approach to develop and
test hypotheses rooted in existing theories like SET and behav-
ioral finance. It utilizes multiple regression analysis to examine
the impact of digital financial services, technology infrastructure,
financial attitudes, and perceived trust and security on debt man-
agement in Generation Z. This study focuses on Generation Z
in Perak, Malaysia, correcting previous editorial errors related to
other regions for consistency. It employs non-probability conve-
nience sampling to efficiently reach the youth demographic while
acknowledging potential selection bias, which has been addressed
by ensuring a diverse representation from urban and semi-urban
districts.

3.2. Participants

The study targets Generation Z individuals aged 18–27 in
Perak, Malaysia, who use fintech services like mobile banking,
e-wallets, and online financial platforms, highlighting their sig-
nificant role in adopting digital financial services due to their
technological exposure and digital engagement. The study ana-
lyzes individual users to explore their perceptions, attitudes, and
behaviors regarding fintech usage and financial inclusion, align-
ing with previous research on financial behavior and technology
adoption [27].

Perak, Malaysia, is the geographical focus of this study, cho-
sen for its increasing use of digital financial services by young
adults in urban and semi-urban areas. Questionnaires were dis-
tributed online to respondents across different districts in Perak,
targeting Generation Z individuals who actively use fintech ser-
vices, irrespective of gender, education level, or employment
status.

This study uses a non-probability convenience sampling
method, selecting respondents based on their accessibility and
willingness to participate in the survey. The researcher notes that
while convenience sampling may not adequately represent all of
Generation Z, it is commonly employed in social science stud-
ies involving youth and students due to practical limitations.
Convenience sampling is an efficient method for data collection,
particularly in explanatory and descriptive quantitative studies,
due to its time and cost effectiveness [28].

For large populations and non-probability sampling studies,
a formula is utilized to estimate the minimum required sample
size [29]:

= (p(1 − p)z2)/E2.
Where:

n = required sample size
p = estimated proportion of the population (0.5, to maximize

variance)
z = z-value corresponding to a 95% confidence level (1.96)
E = margin of error (0.05)
n = (0.5(1 – 0.5)(1.96)2) / (0.05)2-|
n = 384.16 ≈ 384

The minimum required sample size for this study is
384 respondents, deemed sufficient for representing the target
population and conducting meaningful statistical analysis.

3.2.1. Instruments
The study employed a structured questionnaire as its

research instrument, which was designed to be simple, clear, and
user-friendly. The questionnaire had two main sections.
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Table 1
Measurement item

Variable Items Scale

Digital financial services Fintech services offer convenience for everyday financial transactions
Fintech platforms are characterized by ease of use and user-friendly

interfaces
Fintech services are more time-efficient than traditional banking
Fintech applications provide dependable and effective services
Fintech services effectively address my financial needs

5-point likert
scale

Technology infrastructure I have reliable internet access when using fintech services
Fintech applications operate efficiently with minimal system failures
Fintech platforms are accessible on my mobile devices
Transaction processes on fintech platforms exhibit high speed and

stability
Fintech platforms are equipped with robust technological support

systems

5-point likert
scale

Financial attitude I prefer to plan my finances carefully before spending
I believe in saving money regularly using fintech tools
I manage my finances in a disciplined manner using digital platforms
I use fintech services for long-term financial planning
I avoid unnecessary spending when using fintech services

5-point likert
scale

Perceived trust and security I trust fintech platforms to protect my personal information
Fintech services ensure secure transaction processes.
I feel secure using fintech platforms for financial transactions
Fintech platforms employ robust security measures to protect against

fraud
I believe fintech providers handle data responsibly

5-point likert
scale

Fintech business sustainability I intend to continue using fintech services in the future
I am satisfied with my overall experience using fintech platforms
Fintech services are highly recommended
I frequently rely on fintech services for financial activities
Fintech platforms play a crucial role in long-term financial management

5-point likert
scale

Section A gathered demographic data from respondents, such
as age, gender, education level, and fintech usage frequency, to
confirm the sample represented the intended population [30].

Sections B and C utilized a 5-point-point Likert scale (1–5)
to measure variables in the study. The dependent variable was
Financial inclusion, assessed alongside five independent variables:
Digital financial services, Financial literacy, Technology infras-
tructure, Financial attitude, and Perceived trust and security.
Measurement items were adapted from established literature to
fit the Malaysian and Generation Z context. A summary of the
questionnaire design and measurement sources is provided in the
relevant Table 1 of this study.

4. Result and Discussion

A total of 390 questionnaires were distributed online to Gen-
eration Z respondents in Perak, resulting in 384 usable responses
after data screening. The response rate of 98.46% is deemed sat-
isfactory and surpasses the minimum recommended threshold.
Overall, the demographic profile of the sample is representa-
tive of Generation Z in Perak, making it suitable for studying
the role of fintech in enhancing financial inclusion. The respon-
dents’ characteristics validate the study and provide a strong
basis for further data analysis and interpretation in Table 2.
Gender distribution among respondents is balanced, with 198
females (51.6%) and 186 males (48.4%), reflecting an adequate

representation of both genders from Generation Z and no signif-
icant gender bias. The majority of respondents (38.0%) are aged
21–24 years (146 individuals), followed by 33.3% aged 17–20 years
(128 individuals), 16.1% aged 13–16 years (62 individuals), and
12.5% aged 25–28 years (48 individuals). This age distribution is
typical of Generation Z and indicates the sample is suitable for
studying fintech adoption and financial inclusion among young
individuals. Most respondents possess a Diploma, Foundation,
or Sijil Tinggi Pelajaran Malaysia (STPM) qualification (37.0%),
followed by undergraduate or degree holders (34.4%). Secondary
school education accounts for 25.0%, while only 3.6% hold post-
graduate qualifications. This highlights that most respondents
have a basic to intermediate education level, relevant for finan-
cial literacy and fintech usage. More than half of the respondents
are students (56.8%), with 218 individuals. Employed respondents
numbered 124 (32.3%), while self-employed and unemployed
respondents accounted for 26 (6.8%) and 16 (4.1%), respectively.
This distribution highlights Generation Z’s transitional phase
between education and entering the workforce. The income dis-
tribution of respondents shows that 55.7% earn below Malaysian
Ringgit (MYR) 1000, reflecting a high student presence. Those
earning MYR 1001–MYR 3000 represent 28.1%, while 11.5%
earn MYR 3001–MYR 5000. Only 4.7% report earnings above
MYR 5000. This indicates a prevalence of lower-income individu-
als, underscoring the importance of financial inclusion and fintech
services for this demographic.
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Table 2
Profile respondents

Demographic category Frequency
Percent

(%)

Gender
Male 186 48.4
Female 198 51.6

Age group

13–16 years old 62 16.1

17–20 years old 128 33.3

21–24 years old 146 38

25–28 years old 48 12.5

Education level
Secondary school 96 25

Diploma/founda-
tion/STPM

142 37

Undergraduate 132 34.4

Postgraduate 14 3.6

Employment status

Student 218 56.8
Employed 124 32.3

Self employed 26 6.8

Unemployed 16 4.1

Monthly income

Below MYR 1000 214 55.7
MYR 1001–MYR 3000 108 28.1
MYR 3001–MYR 5000 44 11.5
Above MYR 5000 18 4.7

4.1. Reliability test

Digital financial services demonstrated excellent internal con-
sistency with a Cronbach’s alpha value of 0.912, while technology
infrastructure achieved a reliability coefficient of 0.904, both mea-
sured using four items. The financial attitude construct, measured
with four items, shows excellent reliability with a Cronbach’s
alpha value of 0.918. Similarly, perceived trust and security,
also assessed with four items, has a strong internal consistency
indicated by a Cronbach’s alpha value of 0.926. Fintech busi-
ness sustainability was assessed with five items, achieving a high
Cronbach’s alpha value of 0.934, demonstrating strong internal
consistency among the measurement items in Table 3.

Table 3
Reliability analysis

Construct No. of items
Cronbach’s
alpha value

Digital financial
services

4 0.912

Technology
infrastructure

4 0.904

Financial attitude 4 0.918
Perceived trust and

security
4 0.926

Fintech business
sustainability

5 0.934

4.2. Multi-regression analysis – hypothesis testing

The R value of 0.781 indicates a strong positive relationship
between independent and dependent variables, while an R² value
of 0.610 reveals that 61.0% of the variation in fintech business sus-
tainability is explained by the independent variables. The adjusted
R² value of 0.605 affirms the model’s robustness after adjusting
for the number of predictors, highlighting good model fit. The
Durbin–Watson statistic of 1.68 indicates no serious autocorrela-
tion in the residuals, confirming that the regression assumptions
are satisfied in Table 4.

4.3. Coefficients and multicollinearity

The beta ( 𝛽) values show the strength and direction of
relationships between independent and dependent variables. Sta-
tistical significance is indicated by Sig. values below 0.05. The
variance inflation factor (VIF) assesses multicollinearity, with
VIF values under 5.0 indicating no issues. Digital financial ser-
vices positively impact fintech business sustainability ( 𝛽 = 0.248,
p = 0.002), indicating that enhanced efficiency and accessibility in
digital services foster sustainability. The VIF value of 2.14 shows
no multicollinearity issues. Technology infrastructure shows a sig-
nificant positive correlation with long-term fintech sustainability
( 𝛽 = 0.192, p = 0.009), and its VIF value of 2.03 indicates no mul-
ticollinearity. The financial attitude construct has a positive and
significant effect on sustainability ( 𝛽 = 0.271, p = 0.001), indi-
cating that individuals with favorable financial attitudes are more
likely to remain engaged with fintech services. The VIF value
is 2.21, which is acceptable. Trust and security is the most sig-
nificant predictor of fintech business sustainability, with a beta
coefficient of 0.334 (p = 0.000), underscoring the importance of
trust, data protection, and security perceptions. A VIF value
of 2.37 confirms there are no issues with multicollinearity in
Table 5.

4.4. Hypothesis discussion

The p-value < 0.05 indicates support for H1 (digital finan-
cial services) (beta = 0.248, p = 0.002), demonstrating a positive
relationship between digital financial services and fintech business
sustainability among Generation Z in Perak. This implies that fin-
tech platforms providing convenient, efficient, and user-friendly
digital services have a better chance of achieving long-term sus-
tainability. Generation Z demonstrates significant engagement
with digital payment systems, mobile banking, and e-wallet ser-
vices, suggesting that the innovation in digital financial services
boosts customer retention and usage, crucial for fintech sustain-
ability [31]. This aligns with earlier studies emphasizing digital
service quality as vital for the sector’s longevity.

The p-value > 0.05 indicates that H2 (beta = 0.192,
p = 0.009) is supported, as there is a significant relationship
between technology infrastructure and fintech business sustain-
ability among Generation Z in Perak. This lack of significance
may be attributed to the well-established basic technological
infrastructure, including internet access and smartphone availabil-
ity, within this generation in Malaysia [32, 33]. Generation Z’s
access to digital technology suggests that infrastructure is not the
sole factor affecting sustainability; rather, service innovation and
customer experience are more significant influences.

The p-value < 0.05 indicates that H3 (beta = 0.271,
p = 0.001) is supported, demonstrating a significant positive
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Table 4
Model summary

R R2 Adjusted R2 Durbin–Watson statistic

0.781 0.610 0.605 1.68

Table 5
Regression coefficients

Variance inflation factor Variable Beta Significance

Digital financial services 0.248 0.002 2.14

Technology infrastructure 0.192 0.009 2.03

Financial attitude 0.271 0.001 2.21
Trust and security 0.334 0.000 2.37

relationship between financial attitude and fintech business sus-
tainability. This suggests that Generation Z users who exhibit
responsible financial behavior and positive attitudes toward
money management and digital finance are more likely to persist
in using fintech services [24, 34–36]. A positive financial attitude
fosters engagement with fintech platforms, enhancing customer
loyalty and long-term business sustainability, reinforcing previ-
ous research on the importance of behavioral factors in fintech
adoption [14, 37, 38].

Widespread use of reputable fintech applications may have
normalized trust perceptions, diminishing their effect on sustain-
ability, leading to the support of H4 (beta = 0.334, p = 0.000)
with a p-value > 0.05. The study finds that perceived trust and
security do significantly impact fintech business sustainability for
Generation Z in Perak, indicating that younger users are more
confident in digital platforms and less worried about security risks
than older generations [39].

5. Conclusion

Generation Z significantly influences the sustainability of the
fintech industry through their digital engagement and dependence
on fintech services. To ensure long-term sustainability, fintech
companies should focus on improving service quality, enhancing
technological reliability, educating users, and fostering positive
perceptions. This study enhances the understanding of how fin-
tech firms can bolster sustainability strategies by addressing these
critical factors affecting Generation Z users. Policymakers should
enhance digital infrastructure in semi-urban and rural areas to
promote inclusive fintech access, while government-led financial
literacy programs aimed at youth can improve digital financial
initiatives. Therefore, financial institutions and fintech providers
should enhance the accessibility, reliability, and user-friendliness
of digital financial platforms. Improving cybersecurity and sim-
plifying application interfaces could foster trust and ongoing
usage, particularly among young users. Additionally, incorporat-
ing educational features in fintech apps can promote financial
literacy. The study endorses the use of behavioral theories, par-
ticularly the Theory of Planned Behavior, to understand digital
financial engagement in young adults, suggesting directions for
future comparative research across different regions or age groups.
Findings help fintech companies, financial institutions, and pol-
icymakers identify factors influencing long-term sustainability.
Emphasizing digital service quality and financial attitudes allows
organizations to improve customer retention and competitive
advantage.

6. Limitation and Recommendations

Despite its contributions, the study has limitations, primar-
ily focusing on Generation Z users in Perak, which restricts the
generalizability of the findings. It employs a cross-sectional design
capturing perceptions at a single time point, failing to reflect
behavioral changes over time. Additionally, self-reported ques-
tionnaires were used for data collection, which may introduce
response bias.

Several recommendations are proposed to enhance fintech
business sustainability among Generation Z in Perak based on
the study’s findings. Fintech firms should enhance financial liter-
acy initiatives via in-app education, tutorials, and user guidance,
fostering responsible usage and increasing user trust and loyalty
to their platforms. Fintech service providers must enhance the
quality of digital financial services by improving user experience,
simplifying interfaces, and ensuring efficient transactions, which
will boost satisfaction and promote long-term engagement. Fin-
tech firms need to enhance their technology infrastructure for
improved system stability, security, and scalability, with signifi-
cant investments in cybersecurity and system upgrades to sustain
user trust and business operations. Fintech companies should
cultivate positive financial attitudes in Generation Z by empha-
sizing transparency, trustworthiness, and innovative features that
resonate with their financial goals. Strong communication and
customer engagement are essential for fostering loyalty and
ensuring long-term business sustainability in the fintech sector.
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